BRAND GUIDELINES -

LOGOS
PRIMARY: NAVY ON LIGHT
COLORS
Boyd Navy Deep Navy Slate Blue
#173560 #0F2547 #B4BEDO
Logo, headlines Dark panels Light panels

TYPOGRAPHY

Montserrat extra-bold uppercase for titles, regular for
body. Pinyon Script as a thin, elegant accent word over
headlines.

DO

« Use navy on light and the white logo on dark or photos.
« Pair a bold uppercase title with one script accent word.

- Frame photos in arches, circles and rounded shapes.
« Put email on every call to action.

The Boyd Group - Ocalg, FL - 352-817-0600 - Angie@Boydrealestategroup.com

QUICK REFERENCE

vyd

REVERSED: WHITE ON DARK

Cloud Warm Sand White
#DAD9DA #BBA38B HFFFFFF
Neutral Accent Cards, text
VOICE

Professional and knowledgeable, data-driven about the
Ocala market, polished yet approachable. Local and
community-minded, never flashy.

DON'T

« Separate the script Boyd from the GROUP bar.
« Use colors outside the navy and slate palette.
« Stretch or add effects to the logo.

« Crowd posts with small text.

Coastline Collective Marketing
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